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Our three goals
Developing equitable, healthy
& sustainable cities for all...

Gehl — Making Cities for People



Gehl Architects
Copenhagen

)\% Gehl Studio

5 New York

Gehl Studio —_
San Francisco [

Mission
Making Cities

CITIES for Pea'pi'e

Changing the paradigm in
planning and design
towards cities that are
made for people.

COUNTRIES
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i - Masterplanning

Lot L3 Urban Strategy

:;: e R Frameworks
Ry

€, a 11} i Valui : he h . .
"R £ g aluing co-creation, the human Making urban strategies that
i o n scale, mixed neighborhoods, help in the transition towards

public spaces, and integrated
mobility through the creation of
masterplanning frameworks.

a more liveable city.

People First
Mobility

Looking at people first mobility not
just as the journey, but as a route

towards a balanced mobility that

accommodates all user groups.
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Built on decades of s SO
understanding,
Big Data

the Gehl Lens uses data,
th'Ck and thln, Online surveys

making meaningful
stories from thorough
human-centered
research. i il e

research
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DATA - INSIGHTS-ACTION

By giving large date sets a social context, BIG DATA is converted to THICK DATA
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A surveyors guide to collecting
Public Space Public Life Data

This manual is an appendix to the video ‘PSPL surveyor guide’. Please
note that there has been a few small visual updates to the platform since
this introduction video was created, so now there are symbols next to the
categories, aswell as new colour themes.

(// N

1. Getting into the platform { o
Open the web-browser on your phone and navigate to :
gehl-production.herokuapp.com 1
Enter the login information you have been given by your contact. GEhl
/\ Chrome and Safari browsers work best e

Note that the login is case-sentitive, so make sure you are usini
A Note : y g

the right upper- and lower cases.

. ©

Public Space & Public Life during COVID-19 REPORT ~ SNAPSHOTS  HIGHLIGHTS DATA  CONTACT

There has been a significant The city is being used more Use of public space is more Local places that already Some places are too popular
drop in downtown activities - for recreation, play, and or less the same as before, offer a public activity (such as where social distancing
especially on commercial exercise. while movements from Ato B a playground) are even more rules are difficult to follow.

shopping streets.

(and mobility) have popular than before.
decreased significantly.

The search for essential New activities and forms of More children and older Women use public space Overall mobility has
outdoor and climatic human urban life are emerging in people are using the city's differently than men. Women decreased in the city, but
needs is now more valuable. many cities - our public space than before. are often seen in pairs, and pedestrian movement is

spaces are being used like men are often seen alone or increasing in neighborhoods
never before! in groups of 4+ outside of the city center.

Gehl — Making Cities for People

Pedestrian Activity
during a Weekday

Time of Observation

Before
W During
B After

NEWS

Arup to introduce permanent
flexible working model for 15,500

staff

y Tom Lowe | 20 May 2021

BUROSCHILSS




Air pollution
and childhood

development

Google Air View data
collected over 1.5 years

Lived Experience data
collected using Gehl Lens

EEME NEWS

— Home UK World Business Politics

Air pollution: Even
worse than we thought -
WHO

22 September 2021
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Actities Observations | Demographics
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MOBILITY.OS

Wer baut das Betriebs-
system der Mobilitadt?

iy NATIONAL
@ STREET SERVICE

fof L A
E& LRt e

STREET
DESIGN

GUIDELINES

s e
AGRIV.e-»
on foot

o - - ) : r ; - WITH STANDMW BUILDINGS
/’“DTU Danish - - ' AY : PUBLIC TRANSPORT

: COMPAHEII T0 ZERO ENERGY & CARS
jecnical L’mwrdm o /




How to do it! — Best practice

New York

Before

New York has evaluated their city and
used pilots to develop a new design standard.
Findings in pilot areas:

63% decrease in accidents
29% increase in property value
10% improved travel time
9% less Co2 emissions
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PROTOTYPE INTERVENTIONS | EVALUATION

Transforming an underused parking area: Expanding an iconic space:
Pearl Street (Brooklyn) Union Square North (Manhattan)

172% increase P B N O T aintedance i ;
in retail sales (ot EA S\ (R RN = PR ingt har RN Speeding |
locally-based businesses, ;G 2 o AT o 3 1 Al AN
comparedto 18% - r R - SN T beal s d&crﬁm-dby .
borough-wide) -~ - G R ; 16%, while median
" -' ' ! speeds increased

by 14%

-
-

3 Injury crashes fell

i’edestrian.‘ TR

_t"' _Tllaza_=- e, by26%

5 e A g

-
i ™
SR

Creating a seating area out of curb lane: o
Pearl Street (Manhattan) 49% fBW‘EI'
- -~y commercial

vacancies (comparedto F’? £ {8
5% more borough-wide) - '

 14% increasein ol ,- 18 | 74% of users
sales at fronting . . I 3 prefer the new
businesses _ . : ' A configuration

" "Seasonal seating
platform in
' “eurbside lane

implified 1 L %
tersections, 4§ B¢

M&%E#iﬁﬁﬁﬁiﬁr%iéite—s mfgse‘?ﬂ\%cto.org/wp—content/u ploads/2015/04/measuring_the_street_nyc_dot.pdf




Develop Brownfields and Station Areas
- No more Greenfield development...
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Traelasten
Urban infill
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Sammenhangende by

Potentialer og udfordringer pa byniveau

Aarhus N

Dramatisk adal

] || area i
|| -Amfssygehyset

En puslespilsbrik Mobilitet: Taet trafik og f3 forbindelser Kulturaksen og Aarhus K

Gehl « Henning Larsen « Brig Group PensionJanmark s Tralasten « Udwklingsplan
Gehl — Making Cities for People
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Sammenhangende by

Nye forbindelser
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Helhedsplan
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Strategi for byrum

Det rekreative straede (Nord)

Studieliv, work-live enheder og boliger

Det Rekreative Straede er en gennemgéende
akse i Trelasten og kobler Silkeborgvej og &en.

Sma knaek, giver plads til mindre
pladsdannelser og ophold.

Treeer og frodige bede til vandhﬁndtering
skaber en gren forbindelse.

Kommercielle aktiviteter, boliger med grenne
kantzoner, work-live og falleslokaler.

Stradet prioriterer gaende og cyklister.

Potentiale til at koble til uderummene pa
AARHUS TECH

Silkeborgve)

] 1
pu L e || |
Eelkol‘ﬂ 1
Studiebolig ‘\
Faallesflrmk tion AARHUS TECH

| |
3 |
rf tudiely
L \’

=) |

1
L e
L.
'Workilivie
l_I — | 1 7
Holig | l §
17| I
1 )l\ |
[ o
l
L L _l
Daugbjergve

Gehl « Henning Larsen « Brig Group
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8,5m
0,6m min 3,6m 0.6m
smal gren Kerefelt til zone til
kantzone brandbil plantebede
og ophold

Smalle grenne kantzoner

Fortindelse til AARHUS TECH og
invitation til ophold

Kiosk og imatation til ophold ved
busstop pd Silkebogvey

fensionJdanmark - Tralasten « Udaklingsplan



Bygninger
Boliger for hele livet

Lejlighed klassik Byhus Reekkehuse
Tagbelig - for demn, der kan lide en god lys lejlighed ta=t pd - for dem der kan lide 3t bo i byhus -for dem kan lide at bo i hus =2t pd bide
- for dem der kan lide lys, luft og himmel,  det hele i n urbian karré det grenne og det urbane
- Mange starrelser: 3V-5V - Mange starrelser: 2V-5V - byhusene kan vaere en- eller - flere storrelser
tofamilieshuse

= fere storrelser

o1 !
'D'I . [l Handel & madbkultur
an puls i gje Y
T Boliggade
i, A== b .l_f nahnfaelle.ska b
| ! og meder pa tvaers
£ i " I- 4 L
o 4 ™™ T -
A s Bk - %A | il ' ey *
Keelder & R e
. o u
Daubjergvej
Boliggade
olejlighed med karakter
- dem der kan lide en speciel leglighed med etager.
- bAde kan lide urban puls og en lille forhave
- Mange sterrelser: 3V-5V
Gehl » Henning Larsen « Brig Group 2ensionJanmark « Trslasten » Udvklingsplan
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Integrated Design Process

Arkitekt 02
Arkitekt 04

Creating and securing bothe co-
herence and actual diversity.

Creating a space for innovation and
quality driven discuisions in a co-
creative environment

Creating a sense of ownership to all

bl
ey projects across all participants in the
Eﬂegreret Design Proces p rocess
é ,STARTSWORKSHOP RKITEKTWORKSHOP KITEKTWORKSHOP KITEKTWORKSHOP DELIG . . o
g lmnan e Lo Lo o | FORWABENLIGT sAMLET Testing the technical opportunities
g 3F1YS[]|35502%LER VIRTUELT . . . . .
= - for implementing the vision early in
3 the process.
%

M ARBEJDSPERIODE ARBEJDSPERIODE ARBEJDSPERIODE ARBEJDSPERIODE ING
) é ‘ I ‘ I ‘ I ‘
LER LR lR

‘RADGIVERM@ ‘RADGIVERM@D ‘RADGIVERM@D ‘RADGIVERM@DER

Getting a shared and vision driven
starting point for all projects,
independent of the actually
iImplementation timeframe for the

@GRANSKNING AF MATERIALE @GRANSKNING AF MATERIALE @GRANSKNING AF MATERIALE | N d |V| d ua l p lot

ROJEKTM@DE .ROJEKTMEDE .ROJEKTMGDE .ROJEKTMBDE

Individuel proces pa tegnestue
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Slakthus
From industrial site
to historic landmark

R g At
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Vision:fo |
Slakthusomradet™

— Fér att manifestéra och ge rum &t/
den kreativitet och'innovationskraft

som satt Sverige.payarldskartan

b e

Med inspiration frdn platsens innovativa Slakthusomradet drjen plats dir besokande,

el il [T ) SRR et @ boende och arbétande tillsammans skapar en
sjdlvklart besoksmal som stdrker Stockholms engagerande och inkluderande stadsdel for

konkurrenskraft intnerna.titn)ne_llt - eﬂn spannande oviintade méten.
stadsdel med ett mangsidigt innehall som lever I

under dygnets alla timmar. Slakthusomr&det 4r entestbidd for

o - A stadsutveckling/som satter Stockholm pa
Ar2030iarSlakthusomradetien urban stadsdel varldskartanymed nya standarder for framtidens

med ett unikt innehall av mat, kultur och stadsliv, framtidens boende, arbetsplatser och
upplevelser som skapar ett attraktiv omrade som  payipo a stadsmiljber.

manniskor vill besoka, arbeta och bo i. W‘
Slakthusomradet sjuder av kreativitet och

nyskapande med arbetsplatser for kreativa

ndringar, tech och innovation, som skapar en del

av Stockholms sddra kontorsnod.

Malbild&Stadsbyggnadsprinciper

Syftet med forstudien har varit att enas kring
stadsbyggnadsprinciper och en samlad malbild
som ska belysas pa tvérs dver alla processer.

Identitet Ratt mix och Narhet och
S_Lgkthusomrédets densitet kopplingar
hjarta Levande stadsdel En hallbar Llivsstil

Platsspecifika stadsbyggnadsprinciper

Bygga vidare pa och skapa en ny identitet

Aktivera forst de de existerande byggnaderna tillfalligt
for att sakerstélla att omradet lever under hela
identiteten bevaras. Senare kan nya

till for att styra stadens liv

och funktioner.

Innovation

Organisk utveckling

Industriell skala med mansklig touch

Den industriella strukturen tecknar omré&dets stora

linjer, ett mer finmaskigt natverk skapas for att hantera byggtiden och att

det dagliga flodet och rumsliga upplevelser i gata och byggnadsstrukturer ldggas
stadsrum.

Fran space till place

stadsrummet ochskapar en stor

som sakrar ett bra mikroklimat

skapar nya upplevelser, precis runt hornet.

Ett sammanhallande golv: bade inne och ute Byggnaderna definierar
Bottenvaningen ar en del av det offentliga rummet, variation av stadsrum
butiker och bostadernas tradgardar skall alla ses och som i sekvenser
som ett sammanhallande golv i Slakthusomradet.









Co-living makerspace .

Ref: Tidig aktivering i "

Carlsberg Byen, £
CPH

En stadsdel i
mansklig skala *
—'Stadsrumsplan

Valkommen till

Slakthusomradet!

Ref: Carlsberg Byen,
CPH

Gata med inomhusmarknad re
Ref: Torvehallerne, CPH
ey i

Flera kvarter med olika storlek, typ ii‘c_\h\fu'r_wj_«i‘é\'n )
binder samman stadsdelen internt och\nvéd *_—
omkringliggande omraden. A

s -
Stadens kommentar:
Ingen passage har

y o, e

Kulturkonst-och

kvélls-/natttiv vid det
lilla torget

Ref: Empire Big, CPH

w

En gron miljo for de boende
med méjligheter till lek

BN, o
Potential for, produktion sy o,
& taket \;ﬂ
Ref: Royal Arena-kvarteret -
CPH

'
CPH

Ref: @stergro
W

N, r o AW P
*, Torg-med fokus pa mat .
\~ Ref; Brus CPH T
\ "f.z' M I/T\I R

Gron gata mellan
skolorna

50m ' 100m
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Carlsberg
Quality Process
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Lokalplan nr. 432 "Carlsberg II"

Del I - lokalplanens bestemmelser

Lotalplanen er vedtaget pi Borgerreprasentationens made den 29. januar 2009 og bekendtgjort
den |8 februar 2009,

g
g
£
3
3
H
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Lokalplanomrade
Granse mellem underomrader

Greense mellem delaresler

Boliger over 3. stage

Kollektive aniaq, idraet, kultur, mstitutioner my

Principielle byggefelier

Aktive facader
Abre facader
Afdz=mpede facader
Eksisterends bygringer
Have

Akt farade

Skiten o fotost s Terar en skt
Facack moacts o Shenhed mange
inchange, hojdataljsingsgrad oy
stor gracl o interakfon og sl
konake e wdk og ink.

Abenfacack

Skitan og formet s Terer &n
e facack mecstor grad af v-
sudd imntakt mallern wck o inde

Afdzrmpet facade

Skiten oy formstils Tare an
sftermper facack med minche
wnclres dbninger og minche suel
Konake malerm udk og inde

Largs de pategning 2 red red streg rrarkerede facadeforlob skal stusstar
cen have en aktiv facadk, der understatter det arckede byl cenrernen
amwerckelse rred en hejgrd of facadeaktivitet, der kegger op til interaktion
g visuel kontakt mellem stueetage og byrurn Dette sker genre m ébne faca-
cepartier rred renge indgange, svarende tilen indgang for hverca. € rm

Langs cle pé tegning 2 rredl bl stieg rrarkemde facadsforkab skal stueetagen
hawe endbenfaade, reden hej grad af dbenhed og wiuel kortakt, rren ikke
richverdlioyis dir kte skiiv facade, oo med mirimum én indgsng for hwer ca

10 m.

Larigs e péteghning 2 red gmsn streg markeeoe facadefodsh signalerer de
afdezrnpede facader en hejere grad af privathed f eks. gennerm minde visuel
kontakt og fzeme indgange - dog minimumen indgang for bver ca. 12 m

Architects
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Towards a riverfront
for people

The implementatien of continueus public spaces aleng the
Shanghai Huangpu Riverfrent offers something for people
all acress Shanghai. The Huangpu River runsthrough 10 of
Shanghai's 17 districts.

In this evaluation, we have measured the impact of
the strategic guidelines. It is evident that with the
implernentatien of centinueus public spaces aleng the
riverfront, itistruly becoming a connected and lively
riverfront for peaple.

Armoeng others, we find that:

= morethan 2%km of bicycle path has been implemented
and 33% of visitors come to boost health;

= 83% do not arrive by car;
= 62% stay lenger after the imprevernent of publicspaces
= 82% increase in greenery for all of Shanghai

= Owerall, the riverfront offersincreased praximity to
better public spaces for 4,8 million peeple working and
living within a 15 minute walk of the Huangpu River.

The work has been adopted inte the LIM Habitat "Shanghai
Manual 2020" asa best case for greener and mere social
urban developrment. At awider scale, it has atrue impact
for China's ambition to reach carbeon neutrality by 2040,

The werk is continuing with the aim of making coentinuous
public spaces for all of the riverfrent. Furthermeoere, the
strategy will alse be used to evaluate and improve existing
public spaces.

Gehl — Making Cities for People
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Background

In 2014 Energy Foundation China, Gehl, CSTC, SUPDRI
developed “Towards a people oriented waterfront”
which contained 4 strategies for Shanghai Riverfront
development.

The strategy was developed for and in close collaboration
with Shanghai Municipality’s Huangpu River Waterfront
Developing Office, an office directly under the Shanghai
Municipal Government, working across the districts

and coordinating the development of the Huangpu River
Waterfront.

Turning vision and strategy into implementation - from
around 2016, the Shanghai Huangpu River Waterfront
Developing Office has used the vision to implement a
people-oriented riverfront. In 2018 already, more than
45km of continuous riverfront was implemented. The
work has been completed with involvement from local and
international architects, engineers and consultants. The
high ambition to develop a worldclass people-oriented
waterfront has attracted some of the best designers and
specialist in the world.

The work is still ongoing, and new areas are constantly
opening and being improved.

Gehl — Making Cities for People

4 strategies from the 2014 vision

Design Guidelines on
Huangpu River Waterfront

Public Space Construction

The four basic strategies are intended to
guide the development of the riverfront areas
both in the short and long term. The focus is
on improving the accessibility and quality of
the spaces in order to invite both locals and
visitors. The four strategies correspond to the
themes of the policy document and are the
main principles behind the development.

0 One continuous river

Ensuring access and a high
quality environment along
the whole riverfront

N
N
PN Gehl D

ENERGY FOUNDATION
EREES

FETRAXTBEHRAPL

‘CHINA SUSTAINABLE TRANSPORTATION CENTER

e Connect to the city

Frequent and high quality
connections between

the riverfront and the
hinterland

e Diverse spaces

Avariation of spaces

of different character
and scale that invites
for activities for all user
groups

Q Active edges

Ensure built edges that
contribute to and enliven the
public realm



puts people in the

! L 15 L | 3 — Th d 303 3 h Military Road Tunnel A
o - . o S } 1 . 1l | e stu y area: . a 3
e 1 73 -,
2 n:“e le p]'d”ﬁ[ng = - fr i ] The study area stretches from the river bank to the ."\
= first municipal road, 70 km along bath banks from ‘\
Xu Pu Bridge to the Military Road Tunnel. s,

The survey area: 691 ha
Survey coverage rate: 86% (the completed
riverfront development)

Collected data
o In the study area: Big data, Online sourced data,
Social Media data, Statistics on population.
58 723 Weibo posts (anonymous]
The evaluation combines
r Data collected: Survey of users I:-I(_]i) ard ”eruk'-l], collacted data
0

mappings of amenities and physical environment,
Questionnaire

599 respondents in questionnaire

JINLING RD EAST Huangps Survey

Seietan e S P e TR
™

Gent A

- The data used in this document has been collected
Pt i by CSTC, on site and through other sources Clty of

mentioned above -

4 Data sets from Shanghai Municipality has also been Shanghal

: : used.

] .

s ; *

: . L [he Gehl methodology used collects data that puts Study area

people in the centre of planning, and then combines
this wath other data sets, spatal data and big data.
Combined, these data sets help us get a more
complete image of how spaces in the city is used
and perceived,

. Survey area

Mainly the two types of areas overlap,

but not always. Some parts of the
sfined study area is not soible

example con
nCOvers lti !1: =11 F:

TR, BT W THTAL
Ll

For this document, CSTC have provided datasets as
well as input for conclusions and storyboard, which
has the been combined and developed by Gehl

The data for Manjing road cormes from the Public
life Analysis by Gehl in Huangpu 2013
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aterfront

From disconnected to continuous

The development of the riverfront creates both new public
space and and a continuous waterfront cannection.

Previously, private developments and industrial areas
created difficulties of moving between the different
parts of the riverfront. Large parts of the riverfront was
not accessible. This in addition with a lack of bridges,
especially for pedestrians and slow mobility, created

detours.

The redevelopment of industrial areas and creation of new
accessible spaces, in addition with new bridges enables a

continuos movement for commuting and leisure.

Riverfront strategy 2014
recommendations:

A continous riverfront for pedestrians and cyclists

* Generous and high quality
space for pedestrian

s Clearly markeﬁgu‘te
cyclists U

- N
+ Places 1o rest

Gehl — Making Cities for People

more continous

It's good for you...

* A new route to choose for everyday
commuting, with good Infrastructure and local
air quality

+ Promotes commuting by bicycle through an
attractive route

¢ Aplace for recreation - running and walking
¢ Aplace to spend time and be social outdoors

...It's good for the world
* Support general health through active
mobility

« Sustainable through non-matorised mability

* Supports Shanghai as a showcase for urban
sustainable development

Summary - key take aways

45km

of cONtinuous
riverfront connection
and public space

Inviting a variety of
users Invitation to
walk, run and cycle
along the water

by providing different
clearly marked routes

bridges connect
the promenade
along the river

From
industrial to
public space

Large parts of the riverfront was
innaccessible - industrial sites
cut the city of from the water.

By opening up and developing
these areas, both a continuous
connection and large areas of
public space is achieved

‘TE TR EHHERRGT ©
“It's great to watch the
sunrise by bike!”

Quote from Social Media

A continuous
riverfront

Both a connection
and a public space

mmmmm Continous walking/
jogging trail

. Pedestrian bridges
connecting promenade

0 1 2 4 5km
| . : : . |




riverfront that is more
nected to the city Hee/ /

The connections to the city used to be a major challenge. Several
factors played in such as industrial land blocking river from the
city, highways posing as barriers, or poor quality of connecting
streets.

Once at the waterfront, the important floodwall was also a visual
and physical barrier,

Since 2014, connections have improved on multiple layers,
average connection from the riverfront to the city is every 200
metres and only a few sections have further than 800 metres
between. The redevelopment of land has opened the city to the
river. The floodwall has become more inetgrated in the landscape.

Riverfront strategy 2014 recommendations:

Fine grain and high guality cannections It’s good for you...

+ Befter proximity/easier access to the river as
an amenity increase everyday life quality

« Riverfront is integrated into the local
communities as a naturally accessible public
space

s Active mability healthy Lifestyle

...It's good for the world
» Supports the 15 minute community/resilience
vision of Shanghal Municipality

« Increased health has economic benefits

« Sustainability through non- motorized
transport chaices

The Riverfront strategy is recornmending frequent
gccess, but also high quality of the cannectings
streets, with a strong focus on streets connecting
fo metro stops

Gehl — Making Cities for People

Summary - key take aways

0/ Donot
/ Qarrive by car

but instead by foot, bicycle or public
transport. This makes frequent, high
quality connections hugely important

Almost Arrive by public

transport - showing

how the waterfront is
connected to transit
hubs in the city.

Only 250m

or 2 minutes walk
between entrances to the
riverfront today

2%

of flood- barriers
are now integrated in

@ Metro Stations

Areawithin ca 15 minute walking

design Of the publIC ggsetz?l?/ceer or 5 min cycling distance of
spaces 0 2 3 4 b5km




ore diverse
erfront

There is a strong tradition in Shanghai and elsewhere for using
public spaces for social and recreational activities

The Riverfront strategy pointed towards the challenge of the
riverfront lacking activities and invitations to spend time there,
Asa result, far fewer people than anticipated made use of the
riverfront, a waste of valuable space in a dense city like Shanghai

The harbourfront has since been developed to become a major
destination for the whole city, offering a variety of activities and
experiences for all users.

Riverfront strategy 2014 recommendations:
Avariation of spaces;

Gehl — Making Cities for People

It's good for you...

* Better access to recreation. Mare
recreational space near home

» Increased access to functions and services
» Increased health and wellbeing
* Asocial place to meet friends and family

...It's good for the world
+ Good for physical and mental health and well-
being

» Increase social sustainability - a place for
people to meet

* A place for all, regardless of gender or age

: Waibaidu bridge
Heroes
monument
Key take aways: Cruise terminal

A global place

The Bund is #1
of 1,345 things to
doin Shanghaion _ nanjing rd

Tripadvisor

A local place

Q/ Llivenearby* Thebund 9
o The waterfront isan
Old town ™

everyday destination

""""""""""""""""""""""""" Cool docks

A place to
spend time

o of visitors Stay longer
after the public space
o improvements*

A place to
bring the kids

0 Come because the
waterfront has places
o for kids to play. The

waterfront has a mix
of both formal play
elements/playgrounds
and playful art

What are people posting about on
social media? Source: Weibo

' Culture

' Environment

 ": Facilities

' Exercise

' Renovation

Functions

® ‘Wash room
® Sportfield

*In average across surveyed spots

0 1 2 3 4 5km

*Of respondents in questionnaire




ore activated and
L riverfront \7 &

{7 ~
The riverfront used to be challenged by a lack of support for public f
life along the river. Few buildings supported life and there was a

lack of amenties and structures to improve safety at night. One
challenge were requlations that didn't allow for strucures to be y

build closer than 50m to the water.

There were many disused structures along the water, no longer in J\ N
function, but with strong character. Existing buildings and planned

new buildings had closed edges towards the water and thus no }
support to public life

The strategy had clear recornmendation to open up closed
facades, add new buildings, and the smaller scale of pavilions and
kiosks, as well as a change of legislation to enable pavilions/new
buidlings.

. . It's good for you...
Riverfront strategy 2014 recommendations: * Increased access to functions and services

erliclipel e el e e 1 * Increased safety by presence of functions

Active ground floors
interacting with outside
spaces

» Allall types of activities along the riverfront

...It's good for the world
+ Urban retrofit - making use of existing
structures for functions

Housing close to the
riverfront offering ‘eyes on

the street” at night 2y « Maintaining history and character of the

Pavillans Comr\butmgwwh waterfront

activitiesand breaking
down the scale

* Suppart public life along the river

Gehl — Making Cities for People

Key take aways:

32 %

thinks more stores and
services is the greatest
convienience after the

upgrades

Change of
legislation
/Policy update

new rules allow

to build certain
structures on

the waterfront -
especially pavilions
to support public life,
can be build 1 km
apart

Increased
Service and
activation

Washroom

.Pu blic amenities/convenience
store

B Building within survey area

1 2 3 4 5km
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R . ol | Y N “The four strategies from “Towards
: ‘ 3B = il - o a people oriented waterfront” has
with it’s simplicity and quality focus,

i 3 . .':f . . LR B helped us with the complexity of

. Sy R B | - ELIR: mi ™+ S succeeding with the completion of

iﬁ i . ——t. 8 L F ‘ 8. 45 Km of connected public space

- ‘ F 3 & g ' x - 3 = - along the Huangpu River in only a
B | ’ " few years”

2 “__" .‘A.A.'ﬁ“ 3
.f ‘ . * “'*—{

e

Director Zhu from Shanghai Huangpu River
Waterfront Developing Office.

3 = g > .



CO, Emissions

S R We are spending our technological gains
on more floor area per person

(!
. 8%
Behaviour Transport H’

Non-residential
Buildings (Direct)

3%
\!

Residential Buildings 125
{Indirect)

23%

B&C Sector,

1%
3 8 OA] R;sldemial Buildings
Other (Direct)
7% 6% -
2
/ Buildings
Construction
Other Industry 10%
320/0 75 T T T T T T T T T T T T T
1990 ‘95 ‘00 ‘05 10 18 20
https://rib-software.dk/blogs/kollektiv-indsats-for-at-skabe- et AU T Source: Danish Energy Agency (2020
en—bredygtig—fremtid-fo r—byggeriet Final energy consumption per m2 Climate adjusted

Urban 1/3 Urban famlly We should develop and

2
20 densify existing cities, ' :
15 brownfields and station Y W WA
10 areas while utilizing and ' BIODIVERSITY
5 providing green, social, . COLLAPSE
N S shared public facilities ‘
A A 7,9 ton pr. person and space - No more
& @.@‘ & ved deres forbrug. Tallene pa greenfield
& figuren er antal kg CO.e.

development...

Source: http://sustainable.dk/forbrug-og-baeredygtighed/5-
forbrugssamfundets-klimapavirkning/#lightbox[354]/8/
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Thanks for your attention!

Kristian Skovbakke Villadsen
Director/Associate/Partner
https://www.linkedin.com/in/kristianvilladsen/
kristian(dgehlpeople.com

Gehl The Social Sustainable City


https://www.linkedin.com/in/kristianvilladsen/
mailto:kristian@gehlpeople.com
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